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Southwest Airlines: They use secondary airports 

offering pliability of a bus trip with the speed of an air-

plane. 

Nintendo Wii: Instead of releasing a video game 

console with advance technology and more features 

than the previous ones, Nintendo released one console 

with innovative but easy to handle controls. They made 

it to attract populations such as the elderly, people with 

body disabilities that can’t play real sport, small kids 

etc, that are typically excluded from the target demo-

graphic for video games. 

An example of how a survey between consumers 

can reveal their thought and reactions about the name 

or the logo of your brand or product is that of Amazon. 

Sometimes companies are giving the short list of possi-

ble names and logos to random consumers so they can 

see if people accept, understand and like them. In a 

market full of competitor brands you have to fight other 

products that are familiar to people. Amazon’s first 

name was Cadabra. One attorney that was working with 

Jeff Bezos, the founder of that time Cadabra, called him 

and mistakenly didn’t heard the correct name of Ca-

dabra. He heard Cadaver. Bezos thought that this may 

be a common mistake between clients. So Cadabra be-

came Amazon (Gunelius, n.d.). 

Conclusion 

In conclusion, the importance of a proper market 

research before the launch of a brand new product or 

service is more than significant. Researching the mar-

ket you can find out what the needs of the consumers 

are, who are potential customers, you can get 

knowledge about market opportunities, and generate 

ideas. Also you can learn about the right method to pro-

mote your new products and how to communicate with 

possible consumers. All of that for a single purpose, to 

create and introduce your new products effectively. 
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Abstract 

The paper aims to contextualize the current state camel breeding in Kazakhstan. There were analyzed statis-

tical data as well as policy documents and reports. The special attention was paid for examination of strengths and 

weaknesses of camel breeding sector of agriculture.  

Camel farming is that branch of productive animal husbandry, which will involve more than 100 million ha 

in the turnover of economic activities of desert and semi-desert lands with the subsequent development of social 

infrastructure with all attributes of a competitive market economy. The gene pool of camel breeds of Kazakhstan 

is unique and diversity in Central Asia and the Eurasian continent as a whole. 
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Introduction  

From a regional perspective, one of the most ef-

fective and promising directions of agriculture in desert 

and semi-desert zones of Kazakhstan is a traditional ag-

ricultural sector production - camel farming. Now de-

velopment environment productive camel husbandry is 

a priority in production products are occupied by dairy 

camel farming. 

The problem of increasing desert land in view of 

active economic human activities are a pressing issue 

in the south-west region Kazakhstan. In conditions of 

deserts and semi-deserts, the development of dairy cat-

tle breeding is impossible due to the paucity of feed re-

sources except for productive camel breeding [1]. 

Methods  

The analysis presented in this paper are based on 

the Program for the Development of Agriculture in the 

Republic of Kazakhstan for the years 2017-2021. Ad-

ditionally, information from scientific and statistical 

journals, laws and regulations of the regional and mu-

nicipal authorities are used. The statistical data were 

collected from reports of the Ministry of Agriculture 

and Committee on Statistics of the Ministry of National 

Economy of the Republic of Kazakhstan. 

The research was conducted based on different 

scientific methods: sampling, grouping, and compara-

tive systems analysis as well as abstract-logical 

method. 

Results 

Camel farming is that branch of productive animal 

husbandry, which will involve more than 100 million 

ha in the turnover of economic activities of desert and 

semi-desert lands with the subsequent development of 

social infrastructure with all attributes of a competitive 

market economy. 

The gene pool of camel breeds of Kazakhstan is 

unique and diversity in Central Asia and the Eurasian 

continent as a whole. 

After the year 1990 the camel livestock in Kazakh-

stan was sharply reduced. By the year 2000 the crisis 

was overcome and the gradual growth of a livestock of 

a camel began. In recent years the livestock of camels 

in Kazakhstan increases. The sharp rise in the produc-

tion was observed in the years 1991-2017 (figure 1). It 

should be noted that there are several limitations of the 

growth of the camel heads. The main reason is disinte-

gration of the Soviet Union and as a result small-scale 

enterprise in this area.  
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Figure 1. Total camel heads in Kazakhstan 

 

The milk production of camels in Kazakhstan is 

shown in the figure 2. There is a dynamics between 

head and camel’s milk production is similar, i.e. the 

milk production decreased in the period from 1991 to 

2017 years. In the framework of State Program of De-

velopment of Agriculture in Kazakhstan until to 2021 

year, the investment is given to camel sector, which will 

give an opportunity to develop this sector [2].  
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Figure 2. Total camel milk production in Kazakhstan in period 1991-2017 

 
The structure of agricultural agents in Kazakhstan 

is divided into the large agricultural enterprises, peasant 
farms and household farms. The main share of produc-
tion of livestock sector in Kazakhstan is produced in 
peasant farms and household farms. Thus, the livestock 
sector in the republic depends more on personal subsid-
iary farms where generally there is no possibility of use 
high-performance equipment, new technologies, where 
manual extensive and unproductive skills are used. 
Household farms, as a rule, breed a small stock of ani-
mals. However, the livestock sector in Kazakhstan is 
one of primary sector in agriculture of Kazakhstan. Ac-
cording to latest statistical data the vast pasturelands 
and favorable climatic conditions create a good basis 

for the development of livestock sector. In animal pro-
duction, the number of animals and poultry, except for 
pigs, demonstrated a stable rising. From 2004 to 2017 
the number of cattle has increased by 12.4%, sheep by 
34.6%, goats by 11.3%, horses by 59.2% and poultry 
by 33.4% [3].  

Also, significant increase in a share of production 
of camel milk in production structure in 2017 in com-
parison with 2004 is observed. The main indicators of 
development of camel industry in Kazakhstan are pre-
sented in the table 1. It shows that the production of 
camel meat in all types of producers during the period 
2012 - 2017 increased by 1, 9 thousand tons, and milk 
production more than 12 000 thousand ton or 17,2 % 
for the similar period [4].  

Table 1. 

Production structure of the camel industry in Kazakhstan 

Producers/Year 2012 2013 2014 2015 2016 2017 
Rate of change  

2017 to 2012, % 
Number of camels, thousand heads  

Agricultural enterprises 14,8  15,4 15,6 14,7 14,4 14,5 98,0 
Peasant (private) farms 49,6  53,8 59,3 64,3 69,6 69,7 140,5 
Household’s plots 100,4  91,7 91,0 91,5 96,1 94,6 94,2 
Farms of all types in total 164,8  160,9 165,9 170,5 180,0 193,1 117,2 

Camel meat production, thousand ton 
Agricultural enterprises 0,6 0,8 0,7 0,8 0,8 0,9 150,0 
Peasant (private) farms 2,4 2,4 2,9 2,7 2,7 2,9 120,8 
Household’s plots 7,9 8,1 8,4 8,2 8,8 9 113,9 
Farms of all types in total 10,9 11,3 12 11,7 12,3 12,8 117,4 

Camel milk production, thousand ton 
Agricultural enterprises  5075 5734,8 5986 6150 6494,4 7055 139,0 
Peasant (private) farms 26100 25488 26280 27000 28512 30855 118,2 
Household’s plots 40600 39648 40880 42000 44352 49300 121,4 
Farms of all types in total 72500 70800 73000 75000 79200 85000 117,2 
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For the last years it was succeeded to increase se-

curity of the population of the Republic with camel 

milk of a domestic production above national norms of 

consumption. However, still more than half of needs 

are provided at the expense of import camel milk (table 

2). In the period from 2012 to 2017 there was observed 

growth of camel milk import. Import volume in the 

market increased by 1, 2 times, and made 85 000 thou-

sand tons in 2017 against 72500 thousand tons in 2012. 

It should be noted that the developed tendency of 

growth of import of camel milk testifies the growth of 

volumes of consumption in the domestic market. In the 

process of increase of consumption level of camel milk 

also import volume grows. Following the results of 

2017 to Kazakhstan 87000 thousand tons of camel milk 

was delivered. In camel milk structure of import leads 

the United Arab Emirates [5,6]. 

Table 2. 

Balance of camel meat production and consumption in the Republic of Kazakhstan [thous. ton] 

Specification/Year  2012 2013 2014 2015 2016 2017 

Production 72500 70800 73000 75000 79200 85000 

Import 91320 93900 92900 92510 89700 87000 

Supply total 163820 164700 165900 167510 168900 172000 

Consumption 163820 164700 165900 167510 168900 172000 

Export 9650 9700 10500 10980 11200 12800 

Import share in consumption, % 55,7 57,0 56,0 55,2 53,1 50,6 

 

The conducted researches show that in general 

camel industry in Kazakhstan is one of the most per-

spective branches of agri-food system, having the 

growth potential and abilities for ensuring the stable 

competitiveness. It is argued however that although the 

governmental policy focus on technical and market fac-

tors, which are crucial to facilitate the development. 
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